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The Department of Marketing consists of a
well-balanced mix of full-time and part-time
instructors, all with advanced degrees from major
universities in Australia, Canada, Hong Kong, the
UK, and the USA. Apart from teaching, they also
consult for a variety of corporations and conduct
original research to advance knowledge.
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The programme aims to equip aspiring marketing talents
with cutting-edge knowledge and skills to navigate
21st-century global digital opportunities and challenges,
emphasizing experiential, interactive learning through a
case-based approach to inspire students to identify business
opportunities while developing problem-solving, creativity,
and strategic thinking sKills.
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HSUHK MKT x CTF Life Marketing Mini-Hackathon
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Advertising and IMC-Microfilm Competition
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Several faculty members have run their own businesses in hIZEREZMEE ENEIFELR  ZAUEKE
food services, import/export, IT, logistics, machinery, and real B2 HAO BRI Y5 E #h &

estate. Other members have worked or consulted for
companies in a wide range of industries, including advertising,
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management, retailing, and social media. MATAZYRES o



After four years, the BBA-MKT graduates
will enter the job market fully ready to:
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M anage traditional and digital operations

A 'dvance personal and organisational goals

R 'ecognise global trends in the local context

K eep a high level of professionalism and ethics
E xcel in communication skills and teamwork

T ranscend cultural and national boundaries
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HSUHK x PARKnSHOP Idea Co-creation Programme
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Learning Blueprint for Year 1
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Foundational Curriculum = £ 38 12

Principles of Marketing
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Business Economics 1
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Liberal Arts Education
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Freshmen Chinese
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Principles of
Management
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Business Economics 2
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Probability and
Statistics
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Chinese Literature
Appreciation
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Learning Blueprint for Year 2

Foundational Curriculum & 5 :E 12

Contemporary Financial Financial English for FuturEdge Bective 1
Information Technologies Accounting Management Academic Purposes e
SR A B At RS 4 2 55 FER{EETT (—)
Operation and .
Supply Chain 'Ezgsggg;‘;”;‘ ; Lﬁzﬂgﬁf’uﬂ Major Elective 1 FuturEdge Elective 2
Management EEE (—) e FE 338 & FEEEET () FEEMBZE T (Z)
SERMEETIE S g




i_@II

S R=EBRBEE

Learning Blueprint for Year 3

Professional Curriculum 25 2% :2 72

Hong Kong Business
Law

BRBHA

Marketing Research
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Futurkdge Elective
3&4
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Free Elective 1 & 2
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English for Professional
Communication

Major Electives F{EE(ZE T

Advertising and IMC FEE& B 5 S PH(HRE
Brand Management gphf & 1%
Consumer Behaviour JHE&{TAZ

Global Marketing IREK 152
Retail and Channel Management 2 NEEEIE
Event Marketing and Management ;&= tHMNEIE

Forging Your Career Path
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“One Student, One Internship” Scheme —2 4% —8 & 1 51 &

The internship programme (local, mainland, global, government)
enables students to apply the knowledge learnt from a classroom
setting to real-life business situations. The on-the-job training and
the internship projects that are closely supervised by our
experienced tutors enable students to turn their knowledge into
practice, making the learning experience more rewarding and
challenging. Participating enterprises include:
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= Hang Seng Bank = MTR = The Langham Hong Kong = HKTDC
A IRTT o3 /N HABRITAIS BEE5%EER

= HSBC » Hong Kong Disneyland = Hong Kong Jockey Club = Hospital Authority
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= Bank of China = Hong Kong = Pacific BMW = Hongkong Post
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Learning Blueprint for Year 4
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Professional Curriculum 2 ¥ R 12

Strategic Marketing
REETI5S

Al & E-Marketing A\ TEREBIE FHIHE
Marketing in China FR[EHIZE:
Services Marketing RFSHiGE

Business Policy and
Strategy
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Futurkdge Elective 5
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Major Electives F{EE{EE T

Customer Relationship Management & B Bi{A S8

Sales Force Management tHE A E&5IE

Business to Business Marketing {3152
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Free Elective 3
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Senior Year Project E23BH2T
Social Media Marketing 31 Ac S THIZE2

CTF Life+ Case Competition 2026 -
Grand Finale
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yberport University Partnership Programme web3 2
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Cuberport Universdhy Pactrershio
Programne Webk3 2024

¥
%
e Earnet
wmibmien O Hundred Thausand Only

| e ran
| +oa0cas. .D80OR0. Cibmrpart C:_
——

e, 4
Cyberport University Partnership
Programme (CUPP) Web3 2024
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Cyberport Creative Micro Fund HKS100,000
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30 August 2026
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HK$ 100,000
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The 6™ Youth Elite Aspiration Program
2025 (YEAP) - Champion
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Decoding The Secret Behind Donki's Global Success

Shek Man Yan
lasmine Tiffamy Alfred

Bronze Medal in the World Asian
Business Case Competition 2022
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Best Case Research Paper of the Year—
Academy of Asian Business Review (AABR)
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2" runner-up in the HSBC/HKU Hong
Kong Business Case Competition 2024
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BUSINESS CASE

CHALLENGE 2073
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Silver Medal in LEGO® BRICKthrough
Challenge 2019

2019 LEGO® BRICKthrough Challenge
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Steph TSANG

Associate Director

Digital Wealth Management
Standard Chartered Bank
(Hong Kong) Limited

Vincent NG
Director
World One PR & Marketing Limited

BBA-MKT graduates have embarked on
diverse career paths, with some pursuing
advanced degrees and others launching
careers in roles such as:
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Tommy CHIU Daphne CHEUNG
e—Commerce Manager Supervisor
MTR Corporation Limited GroupM Communication

Hong Kong Limited

Sally CHAN Jay LAM
Marketing Officer Strateagy Specialist
Branded Product Department Green Tomato Limited

Maxim's Caterers Limited
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The exchange experience, along with other learning opportunities,\
has enhanced my adaptability and problem-solving skills, enabling
me to remain competitive in the job market.
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Nebula HUNG
Management Trainee, Chow Sang Sang
Graduate 2025

mzeceiving this scholarship has fuelled my passion for oommunity\ HSBC Scholars Day 2025

service. The BBA-MKT programme inspires me to give back to
society and fulfil the true value of my life.
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Angus LEE
Year 4 Student 2025
HSBC Hong Kong Scholarship 2024/25

mou don't need a perfect idea to begin; simply participating in EN
competition is a meaningful step forward, and every
experience—win or lose—will sharpen your skills.
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Nelson Wong
Year 4 Student 2025
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“Cultural Challenge in Hong Kong”:
HSUHK Innovation Project Competition 2026
Champion & Honourable Mention (Innovativeness)
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ENQUIRIES ON APPLICATION AND ADMISSION A £ H

Applicants are welcome to submit their applications through The Hang Seng University of
Hong Kong Undergraduate Application System. For enquiries on the admission process, please
contact the Registry.
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L Tel. E5E: 3963 5710 :
© Website 488 : https://registration.hsu.edu.hk/oap/ Admission Programme Department
- - Website Website Website
Email B#: ugadmission@hsu.edu.hk :
9 = BEEEE  SREE  SAEE
ENQUIRIES ON PROGRAMME :} 12 & 8
For further information, please contact the Department of Marketing.
NMEREEEAER WEhiEmIEE R
L Tel BiE: 3963 5433
Email EE : mkt@hsu.edu.hk
Q Address it : Hang Shin Link, Siu Lek Yuen, Shatin, N.T. #1520 H/NERITEE

For_ updates on programme events, please follow our
al m edia.
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In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet,
the English version shall prevail. &R TZ T AT U A A2 A3 E R EHSE-

The Hang Seng University of Hong Kong is incorporated in Hong Kong with limited liability by guarantee. HIEX KR 2 —BEEFMMA I ZZRER LS.
Information updated as of July 2026. B EE B E2026FTH
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