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Bachelor of Arts (Honours) in
Arts and Culture Communication (BA-ACC)

Committed to cultivating communication talents in arts and culture




Message from the
Programme Director
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The BA-ACC programme is the first undergraduate
programme in Hong Kong that combines communication,
art, and culture elements into a 4-year programme. The
BA-ACC Programme adopts a unique interdisciplinary
approach called "communication+", which aims to cultivate
communication talents in arts and culture with advanced
communication technologies for the local, the Greater Bay
Area, and the global context.

The programme's curriculum has been thoughtfully designed
to provide students with a wide range of communication
theories and skills (such as audio-visual production, digital
animation for promotion, digital advertising and public
relations), fundamental literacy of arts and culture (such
as appreciation of art and culture, popular culture), as well
as business knowledge, diverse general education and
language learning.

The School of Communication will provide students with
high-quality teaching staff, advanced teaching equipment,
and various exchange and internship opportunities.
Welcome to join us.
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Dr WU Jing, Clio

Programme Director

Bachelor of Arts (Honours) in Arts and
Culture Communication

Assistant Professor

School of Communication
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Programme Objectives
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The programme aims to enable students to:

1. be equipped with interdisciplinary knowledge and understanding of the theories and concepts
relating to arts and culture communication;

2. acquire intellectual knowledge and communication skills relating to the promotion of arts and culture
in business and non-business contexts;

3. build professional competence in developing civically engaged communication strategies and content
to communicate with stakeholders;

4. cultivate skills and creativity in multimedia production to promote ideas and messages of arts and
culture in the increasingly multicultural and global environment; and

5. become ethical professionals and responsible citizens who understand the legal implications and
practices of arts and culture communication and assume a strong sense of social responsibility.
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Programme Overview
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Study Area ER{ZEEHR SRBREE (B5) | EEENEE (B5) | HE(85)an
- :?Ij;rswdies 17(51) 4(12) 21(63)
2. Common Core Curriculum
HEZURE
i. General Education
BN 5(15) 2(6) 7(21)
ii. Languages &
- Chinese HXZ 3(9) - 3(9)
-English 3% 4(9) - 4(9)
iii. Quantitative Methods & IT Skills 2(6) 2(6)
SHEHZRENRE
3. Business Education BEHS 2(6) - 2(6)
4. Free Electives EIHiE(E - 2(6) 2(6)
33(96) 8(24) 41(120)
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Programme Structure
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Year 4
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E d::::i.:)n erspe:(;\l:is;:i:n €Nera% " GE Cluster Elective x 2 GE Cluster* x 2 GE Cluster* x 2
S22 o ik BEEFR 2 ik '»’\#2 ik ~,~#2
EERNE - EHAEEERA x EHAFBERAE *x EHAFBERA
Chinese Freshman Chinese Chl:ese L{tetrature Applied Putonghua
3z *—EX ppreciation R 3RS
Common hE 2R E =
Core
Curriculum University English (1) . . ) )
HEZOEE  English KEFE (—) English for Academic  English for Pljofe.fssmnal
o Purposes Communication
University English (1) BiToEcE BEIGERER

Quantitative

RBZE (D)

Contemporar
Methods & IT o . v Introduction to Social
. Information .
Skills Tl Statistics
HEHER .- bf i et
il ERENRNE FLELE AL

Business Education

Principles of

Principles of Marketing

Management
2 e I
ka2 6 e EE ThiZ2 R
Digital Animation for Social media and
c tion for Promotion Web-media Producti(I)n
ommunication for ?P HEENESRE DS IR R B R AOIRRR R E
Fundamentals of Arts Culture, Arts and Music
and Culture HATXAE ~ BN RELEEE Digital Advertising _Strategic Communication
BB EWIR HIEREE for Arts and Culture
Digital Graphic Design BT R CEIR SR
Arts an'd (j.ulture eC I‘Vledla*Productl?n Intellectual Property,
Major Cores  Appreciation and B TERARGRERE cyand Industrial  EventManagementand
HERIT Communication Management Promotion
P BB CEE ELEHE PR Writing for Art:s and A B RELEE TEEN IR R
J Culture Promotion
Studies . Y . .
— Intro.ductl.on to EMRXCHERAMBIE o pelations and Final Year Project
Audio - Vl.sual . - Communication BEERTE
Production ommum.ca ion {5 BR RR(E T (545
BEREER Theories Customer Behaviour and
S5 Gommunication Pers!.lasive Communication
Research Methods in Arts a“'fd (,:Elture
(IR TS 5 EMRCHETAERR
Si%
Elh::tj;:/:s Major Elective x 1 Major Elective x 1 Major Elective x 2
- FEEEEREIB x 1 FEEERHE x1 FEEEREA x 2

Free Electives

BEHEE

Free Elective x 1
BHREERE x1

# Students must complete one module from each of the four General Education Clusters.

Free Elective x 1
BEEERE x1

* B4 NERNEESNSHEETRE—REANERE -

List of Major Elective modules are available at:

FEREBRFIRFTEA T AELER
https://scom.hsu.edu.hk/en/bachelor-of-arts-honours-in-arts-and-culture-communication/
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Teaching Team
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There are more than ten full-time staff members and highly experienced industry elites in the BA-ACC
Programme team, with over 80% of them holding a doctoral degree. Ensuring teaching excellence and
providing quality education are always our priorities and concerns. The School also arranges full-time
teachers as students' personal tutors offering guidance in all areas of study and life.

SR XIEERE (RE) XBELRENKBEFE U 3800 > REESENEREE » EhiEa
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School Facilities
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The School of Communication provides professional media training for our students. It has allocated a
large amount of resources to acquire state-of-the-art facilities for teaching and learning.

BREBRKRNT TETRESENHRERME - UEEM R SUCEERE Ik -

-TV Lab BERERER

- SCOM Cinema and TV Production Centre &2z 8248 84 ER 0
- Media and Communication Lab {#BE R @R BEE=

- Multimedia Training Centre Z {&HAEEE)IF)

- Radio Broadcasting Training Centre BE#&1Za/lIH 0\

- Radio Broadcasting Studio B& EiE#H#HS =

- Non-linear Editing Room JF#4RMt (R8) BIig=

- SCOM Live Streaming Lab SR IEE
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Extra-Curricular Activities
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Internship
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Student Exchange
Programmes and
Field Visits
BEZTF S REER

oo

0

aO
()

Career Prospects
MRS

Campus Life
BRE%EE

Internships will be arranged for Senior Year students under a major elective
module, which will enable students to gain valuable on-the-job training
experience and to apply what they have learnt in the classroom to the workplace
in real life. Such experience will be conducive to strengthening students'
employability in the job market when they graduate from the programme.
g8 BEHSFERBEEEN—FIEERE - 2EBEERSLBURBLRNE
BENERTFEE > LR ERS ENHFEES » BEANEE

Activities including inbound and outbound student exchange, summer abroad
programmes are offered to enhance students' all-round development.

Students may also join different kinds of local and overseas field visits organised
by the School to broaden their horizons.

EARMZESERME > SFEERORIER RZREINREE > EXREBIFRSE
EANZE - BENRAI2NBERSERBNNAM R BIINEMERE > EFRRR -

Graduates will have a wide spectrum of employment opportunities, including
technology-oriented ones such as jobs in arts-and-culture-related media
production, as well as communication- and business-oriented ones such as
careers in PR and marketing.

SELBEOENMERT > RERARMERNIE MRS CAEREREE
T BIUEERBEEEMNTIE > AR « HISEHERE > HEEERN  EE%
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The HSUHK provides a rich and vibrant campus life, enabling students to
develop their potentials, broaden their exposure, and build up their social and
business networks.
HSUHK is the first self-financing institution to adopt elements of a Residential
College approach. The Residential Colleges with 1,200 places are established so
that students could benefit from the dynamic and inspiring hall life education
programmes. Themes of the four Residential Colleges are respectively Cultural
Diversity, Healthy Living, Community Service and Sustainability, which echo the
University's "Liberal + Professional" education model.
ERREZZZRORELE > B2EEREEE > HASRBRE > BEUBAHLRKRE
U4 o
EAREAEASIAEBAERNBERRK - 2EESIRM 1,200 @RI > SREK
HRBEAEERE > ARIRZ XL « BELEE - HERBRFERE » HIEXEBEEN
ME% + EX ) HEEXEAEME -
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School of Communication
SCOM Awards Presentation Ceremony
2023 - 24




TR ==

o=t
w

BA-ACC
Bl

Ty
e

P 1T

e O

B



