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PRUGRAMME CHARACTERISTICS FRIZ45 &8

The programme aims to equip aspiring marketing talents HiZETHEE (82 ) B+ ERERLGEEARNE
with cutting-edge knowledge and skills to address the ZAARESNS oL REHEDE . M hHlEEE
opportunities and challenges in the global, digital age of SRS EEMNASIAINEE BB ENTHIES
the 21st century. Experiential, interactive, project-based, B N ESS TR RYER AN A RS

and case-based learning is the cornerstone of this
innovative BBA (Honours) MKT Programme.

L
UUR TEACHING TEAM 222 &1k
Our teaching team consists of a well-balanced mix of mi5 ﬂ/%\EB BEBAFERBHEBEAERAMN - WS
full-time and part-time instructors, all with advanced BITEEE BN IEK - EENEENEEAEH
degrees from major universities in Australia, Canada, =3 m B EELYEyEgEE  EEMERE
Hong Kong, the UK, and the USA. Apart from teaching, TR ARES TR A AR RIE L G -

they also consult for a variety of corporations and
conduct original research to advance knowledge.

ZFE Lot

Unlocking Potential BARUERE

Group Discussion /)\#A 517 InteractiVe Learning-5.2) 1 &2 s

BUSINESS EXPERIENCE B #5 4% 5

Several faculty members have run their own businesses in MEEAEZMALENAIELR  NUIKEER - H
food services, import/export, IT, logistics, machinery, and AO -~ BRI - W MRAEESE - Hih=z
real estate. Other members have worked or consulted for B R ETRIEFERSER  aEEs 872
companies in a wide range of industries, including SRR RS « AEBLPE - AT ERPY - JEAL N EEE - BRI
advertising, banking and financial services, energy and B EDER  DEREE .

resources, government departments and NGOs, IT,
product management, retailing, and social media.



After four years, the BBA-MKT graduates will enter the job market fully ready to:

SERUERER - HMINERERERUTHEE - BERS .

@anage traditional and digital operations
deance personal and organisational goals o
(@ ecognise global trends in the local context ﬁiﬁ BERFI@
@eep a high level of professionalism and ethics E” ﬁEVWI\H‘Eﬂz@
chel in communication skills and teamwork ﬁﬁ%ﬁﬁﬁﬁ@
Oranscend cultural and national boundaries
{
LEARNING BLUEPRINT FOR YEAR 1 K— 23 & &

Foundational Curriculum E ;312

Principles of Business Perspective on University English | Freshmen Chinese
Marketing Economics 1 General Education KEH T (—) K—EET
ip R BRAES (—) B ‘
Principles of Business Probability and University English I Chinese Literature
Management Economics 2 Statistics REHEY (T) Appreciation
EHBRE BELRE (T) R BB ET 2 PRENEMRE

@

Multidimensional Development Z T3 &

4 Orlentatlon Day 05 8) ! Sports Training #8755 %8)

LEARNING BLUEPRINT FOR YEAR 2 K _E2 8 EZ

Foundational Curriculum Ei#:312

Contemporary Financial Financial English for Academic | GE Elective 1

Information Accounting Management Purposes BB B(IEE T
Technologies M E st e BysE (—)

EREMARE ‘
Operation and Management Applied Putonghua Major Elective 1 GE Elective 2

Supply Chain Accounting 1 FEFEBaE TEBEEET (—) BHEHNEEEBETT
Management IS EE (—) D)

SERMEEEE




LEARNING BLUEPRINT FOR YEAR 3 K=E2

Marketing Research
i

Hong Kong
Business Law

BBBHA

Professional Curriculum B#;:5712

GE Elective 3 & 4
BEH A E
(=) & (M)

.,-I--I—E
REE

Free Elective 1 & 2
EEETT

(7)) & ()

English for Professional
Communication
EEXREER

SETT

Major Electives F{EZE(EEETT :

Advertising and IMC RS S SiHERE
Brand Management ma & &8
Consumer Behaviour JHEZ{T/2

Global Marketing E3khi5 £
Retail and Channel Management Z & K RiEEE
Event Marketing and Management /&) %ﬁ‘%&%i@/

Synergistic Integration

i

' \

' _ !
Men’[orhipi Pr,(%gramme ‘

Theory in Practice B2

Our internship programme enables students to apply the
knowledge learnt from a classroom setting to real-life
business situations. The on-the-job training and the
internship projects that are closely supervised by our
experienced tutors enable students to turn their

Participating enterprises include £ Bl 6147

e Hang Seng Bank e MTR
1B4EIRTT BEAT
® Bank of China e New World
PEERTT Telecommunications
* HSBC Hrit5RER
bEZiR1T ¢ Hong Kong Disneyland
e China South Gty Holdings BBELEHE
RN * Hong Kong
e Kerry Medical Telfac;rymunications
=ERERE EHEER

knowledge into practice, making the learning experience
more rewarding and challenging.

BB EERBLEEMSRENEERBRAR IFL -
BBERRRETONES - FEEHNBLUHA -

EHNESNEBKR -

o ANSA CPA ® Flex Consultancy
B AT AT TMR Hong Kong
* New World Millennium e |’Oreal
Hong Kong Hotel R 2 36

TR REEAE ¢ Jardine Aviation
e TUV SUD Hong Kong Services Group
FRESER P ZE IR
e Didi Chuxing e Link REIT
EREHT BRERE
® Pacific BMW

REFER
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LEARNING BLUEPRINT FOR YEAR 4 KNE2E

Professional Curriculum B#;:5712

Strategic Marketing Business Policy GE Elective 5 GE Elective 6 Free Elective 3

K THIHE and Strategy BEHHBEBET BHHAEEET BE8mT(=)
EEFREEA (1) ()
Major Electives F1EEIEE T :
E-Marketing & 52 Customer Relationship Management &= S B4 &8 Senior Year Project E8H 7%
Marketing in China & B 522 Sales Force Management 5 & A S &8
Services Marketing BR75 15 £ Business to Business Marketing (2252 /

HSUHK Entrepreneurship Day 2023

Deceding The Secret Behind Donki's Global Success HSUHK Entrepgeneurship Challenge 2023
&~

Law Yu Ho Yeung Tak Hin  Dr Winnie Chan
Kawin Alfred

V¥ SF&OC x HSUHK
() Tromauen HKACEP Marketing Promotion
Proposal Competition
BHEREZE x fBEX
HKACEP i35 # EE g 25T tEE

Lo Wai Man
Tiffany

EABELERR
THE HANG SENG UNIVERSITY.
OF HONG KONG

A Bronze Medal in the World Asian Business @ - - 1st runner-up in the
Case Competition 2022 Sia— HSUHK Entrepreneurship
tH R e R ZFEZE B RE2022 fihE b HKACEPH?%?&%E@J%HI:E%E Challenge 2023

Best Case Research Paper of the Year - IERBISRBEEE 2023 25

Academy of Asian Business Review (AABR)
Academy of Asian Business Review
FREEREBEERG

Silver Medal in LEGO®
BRICKthrough Challenge 2019
2019 LEGO® BRICKthrough

Challenge R#%

Mim Ssam sa o~ i

A The 4th Youth Elite Aspiration
Program (YEAP) - Champion
Team & 1st runner-up Team
FlE "EESFESEE -
7 > BERKM

A Gold Award & Best Advertising Video
Award in the 2018 Joint University
Outstanding Marketing Award (JUOMA)
2018 =B AREBHRMIZRAILLE
(JUOMA ) £ Kk HEBESIHEE




CAREER PROSPECTS AND FURTHER STUDIES 43 & 72

Recent BBA-MKT graduates have launched their careers as:
RMNEEL RS ARNMBZEELIE - 05

Jimmy MAN Yandy CHAN Jay LAM
Digital Media and Event Manager Product Specialist Director
Tencent Johnson & Johnson Neuron Sport

Eva LAU Edwina LEUNG Dickson NG
Senior Marketing Officer Assistant Officer Assistant Manager
Audi Hong Kong CTF Education Group Crystal International Group

David POON Elaine SHIU Ali BARKAT
Assistant Corporate Communications Founder & Chief Brand Officer Publicity Officer
Manager - Capital Works Ejj Holding Limited Home Affairs Department, HKSAR

MTR Corporation Limited



Testimonials on our programme

As employers, we need graduates with a business oriented mind-set.
HSUHK marketing students are very lucky to have a marketing programme
that allows them to receive constructive feedback from CEOs and top
managers of the companies they are working on.

Myron NG

1st Vice President

Lion’s Club of Metropolitan Hong Kong &

Chairman, HSUHK BBA-MKT Programme Advisory Committee

Testimonials from our graduates

Technology is disrupting the job market in ways we could not have
imagined before. Students need to develop the ability to self-educate to
retain their value to their employers.

Lucas MO

Class of 2014
Co-founder and COO
technine.io

You have 4 years of university life to explore many possibilities.

You need to make the most out of it. Find something interesting to talk about that
shows the recruiters who you are and the approach you’d take in problem-solving.

Steph TSANG

Class of 2016

Associate Director, Digital Wealth

Wealth Management

Standard Chartered Bank (Hong Kong) Limited

Some BBA-MKT graduates have chosen to pursue advanced degrees. Popular choices include:
MAEXEFEEEREFSEE - BN AMSEINKEIES

e City University of Hong Kong e University of Bath e University of Leeds
e Hong Kong Baptist University e University of Bristol e University of Warwick
e The Chinese University of Hong Kong e University of Glasgow e University of Southampton

e The University of Hong Kong e University of Lancaster e University of Warwick



JNIEESI) -

EN[]UIRIES ON APPLICATION AND ADMISSION A er5E &R

Applicants are welcome to submit their applications through The Hang Seng University of Hong Kong Undergraduate
Application System (see below). For enquiries on the admission process, please contact the Registry.
BNASPRERBEAE L ABRBELRF (BT ) BEXPHE - NHHFFERMREFAEOEH  WHEEEEAREBE -

Tel. &5 : 3963 5710
Website 5 . https://registration.hsu.edu.hk/oap/
Email % : ugadmission@hsu.edu.hk

ENQUIRIES ON PROGRAMME RiEE 58

For enquiries on the Programme, please contact the Department of Marketing. {14 : 3 2B LIS - WEHETHEZ -

Tel. B854 : 3963 5653/ 3963 5433/ 3963 5429
Programme Website 124 : https://sbus.hsu.edu.hk/en/prog/bba-in-marketing/programme-information/

Email E5EB : mkt@hsu.edu.hk . _ _
Programme Website Department Website SBUS Website

Address i‘H_j,i_lJ: . Hang Shin Link, Siu Lek Yuen, Iy Bz EE EE
Shatin, N.T. E.l;‘.;E
L H/NERTEE m
veen the English and Chinese versions of the contents of this pamphlet, the English version shall prevail
PXEREHRSE
The Hang Seng University of Hong Kong is incorporated in Hong Kong with limited liability by guarantee. 8184 AR 2 —REREBEMAI ZIERBREAS

Information updated as of November 2023. BRIE R B ZE 2023 F 11 B
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